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Build the Future of
Fundraising

V3 Factory PFE Book: Where
Al, Investability, and
Community Meet Real
Impact

.....
00000
00000

OOOOOO

......

000000



We Turn Founders mto Storytellers
Investors Can't Ignore |

V3 Factory works on democratlzmg and
acceleratmg startups access to fundmg acrOSS
the MEA region! | - :

We help startups raise funds, and build R
programs that treat fundralsmg Ilke a Craft not a '
lottery.

We work hand in hand with startups, funds and
DFls across the continent. | -
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https://www.canva.com/design/DAG6TTXnnqs/R3jzrTWERyzS_0yipdX3FA/edit?utm_content=DAG6TTXnnqs&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton

Why Jom V3 Factory for Your end of—
studies mternshlp‘? -

Futuristic V|S|on Real Executlon -

We're not waiting for the future, we're building it.
Al tools, automation frameworks, and systems
that keep pace with how fast this ecosystem
actually moves.

Learn by Doing (with Tools That Matter)

You'll work on GPTs, LLMs, evaluation frameworks,
and content strategies successful founders are

already using.

Get Inside the Ecosystem

You won't just study startups, you'll work
alongside founders, mentors, and investors
from all over the globe to solve real problems
in real time.
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Fundraising value chainls

Broken. We're Fixing It.

Here's the truth: fundraising takes too long, wastes founder
energy, and often feels like a black box.
At V3 Factory, we're changing that by:
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Automating the boring

stuff, so founders focus on that help founders (and
storytelling, not investors) know what "ready"
spreadsheets. actually means.

The Mission:

Building clarity, frameworks
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Creating commumty

.content that sparksreal -

conversations,. nOt Just

‘hkess :

Take entrepreneurship, and fundralsmg in part/cular
to the next level. Make it faster, smarter and more .

human.
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Pfo'ects:
Pick Your Arena

IT Track

Al & Automation for Fundraising

Help us build Al tools that automate the fundraising
journey from data room generation to workflow
optimization.

\_ J
Business & Finance Tracks

Investability Frameworks

Design a system that evaluates whether startups are truly
investable
Build a framework that scores startup Investment Readiness

G J

Marketing Track ~\
Content-Driven Marketing

Create content strategies and community rituals
that engage founders and grow the ecosystem.
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Al & Automation: Build Tools That
Automate the Fundraising Journey

The Challenge
Founders spend weeks building data rooms and chasing investor updates. What if AI could
handle the repetitive stuff, so they focus on the story?

What You'll Build
By the end of your internship, you will have:

e Built Al-powered tools (GPTs / LLMs) that generate key data room elements

o Tested these tools with real startups supported by V3 Factory

e Created a practical “Founder’s Guide to Al-Assisted Fundraising”

e Documented a reusable system that V3 Factory can integrate into its operations
You will gain direct visibility in the startup ecosystem through close interaction with
founders and the program management team.

Your Day-to-Day at V3 Factory
At V3 Factory, you will:

e Work with startups to understand fundraising and data room needs

¢ |dentify which documents and processes can be automated

e Design andimprove GPT / LLM-based tools aligned with investor expectations

e Test Al-generated outputs using real startup data

¢ |terate on tools based on practical constraints and founder feedback

e Collaborate with the V3 Factory team to automate internal processes

e Participate in discussions on startup operations and fundraising workflows
You will be exposed to how fundraising programs are actually run, not just how they are
designed.

Who This Is For
e Accademic Bachground: Computer Science, Software Engineering, Business IT, Data
Science, MIS
¢ You'll need: Familiarity with Al tools (GPTs, LLMs) + curiosity about startups
e Bonus points: Experience with APIs, automation tools, or basic fundraising concepts




Business & Finance Track

Investment Readiness Scorlng Startup
Assessment & Data Room Buﬂdlng

The Challenge: | .
Before investors even consider writing a check, startups need their house in’
order: clean cap tables, solid financials, proper legal structures, and a '
complete data room. But most founders don't know where to start.

What You'll Build:

By the end of your internship, you will have:

Contributed to an Investment Readiness scoring framework
Assessed real startups supported by V3 Factory

Helped founders build and structure their datarooms from Ato Z
Translated assessments into clear, actionable recommendations

Your Day-to-Day at V3 Factory

At V3 Factory, you will:
e Evaluate startups using an investment readiness framework
e Work with startups to build their data room from O
e Help founders organize financials, legal docs, and cap tables
e Participate in review sessions and feedback discussions

Who This Is For

e Academic Backgrounds: Finance, Business, Management,
Entrepreneurship, Economics

e You’ll need: Strong analytical thinking, organizational skills and interest in
startups and investment

e Bonus: Exposure to fundraising, valuation, or venture capital concepts




Business & Finance Track

Investability Assessment: Early-Stage .
Startup Evaluation

The Challenge B
Investors say "you're not ready", but what does that even mean? Why do some-
startups feel investable even when the numbers aren't perfect? We need a
system that separates investment readiness from true investability.

What You'll Build
By the end of this internship, you will have:
e Contributed to an investability evaluation framework used on real startups
e Worked with early-stage founders to clarify markets, positioning, and
narratives
e Helped translate ideas into investor-relevant stories
¢ Built a practical understanding of how investors assess risk and opportunity

Your Day-to-Day at V3 Factory

At V3 Factory, you will:

Analyze startups at very early stages (idea to early traction)

Work with startups to build their fundraising journey from O

Guide founders through positioning, market analysis, and storytelling
Help assess whether and why a startup may be attractive to investors
Collaborate with the V3 Factory team on strategic feedback sessions
You will gain exposure to how investors think before numbers are perfect.

Who This Is For
e Academic Backgrounds: Finance, Business Analysis, Entrepreneurship,
Innovation Management
e You’ll need: Analytical thinking, understanding of startup metrics, and
interest in venture capital
e Bonus: Experience with the startup ecosystems




Marketing Track

Content & Community Management
Fundraising & Ecosystem Education

The Challenge

Fundraising often feels like a black box. Founders don't know where to start, what mvestors want,
or how to tell their story. :
Founders don’t need more noise, they need clear, educational content that helps them
understand fundraising, strategy, and investor expectations.

V3 Factory builds programs, tools, and frameworks for founders and investors. The chaIIenge is
turning this expertise into content that educates, builds trust, and strengthens the ecosystem.

What You'll Build

By the end of this internship, you will have:

Built a content strategy focused on fundraising and entrepreneurship

Helped transform internal knowledge (frameworks, sessions, tools) into educational content
Built content that supports both founders and the private startup ecosystem

Participated in shaping how V3 Factory communicates with founders and partners

Your Day-to-Day at V3 Factory
At V3 Factory, you will:
e Work with the V3 Factory team to identify valuable fundraising and strategy topics
Help structure and write educational content (posts, carousels, short guides)
e Support community engagement around programs and founder activities
Observe how content supports fundraising programs, partnerships, and credibility
Contribute to discussions on positioning, tone, and audience targeting
This role blends marketing, education, entrepreneurship, and private business strategy.

Ideal Profiles:
e Academic Backgrounds: Marketing, Digital Marketing, Communication, Media Studies,
Entrepreneurship, Business/Management
e You’'ll need: Writing and framework building skills, curiosity about startups, and interestin
fundraising
e Bonus: Experience with content creation, commmunity management, or B2B communication
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